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Sample Profile

Gender

m Female
@ Male

Q. What age/gender are you? N=1005

50%

19%

&

045+ years

0 35-44 years
@ 25-34 years
0 18-24 years
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Survey Findings
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Purchase of a Turkey in 2007

Ga

Scotland 33% =  NB Small sample size (87)
Midlands and Wales 50%
South of England 47%
North of England 53%
Female 46%
Male 51%
45+ years 53%
35-44 years 44%
25-34 years 35%
18-24 years 50%
Total 48%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

100%

Q. Did you buy a free range turkey last year? N = 1005
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Type of Turkey purchased in 2007 @

Midlands and Wales

South of England

North of England

@ Non-free range
O Free range

Over 45

Under 45

Total

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q. Did you buy a free range turkey last year? N = 1005 m
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Likelihood to buy free range Turkey .
in 2008 C/

@ Total m Bought Non-free range 2007 O Bought Free range 2007

1

likel i | 48%
Very like %o
Y IKEl F 13%

] 30%
Likely

Neither/nor 43%

Unlikely

Very unlikely

30%

0% 10%  20% 30%  40% 50% 60%  70% 80% 90%  100%

Q. How likely are you to buy a free range Turkey this Christmas? N = 1005 m
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