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Sample Profile @

o Fomale 0 45+ years
o Male 0 35-44 years
B 25-34 years
50% 0 18-24 years

19%

Q. What age/gender are you? N=1005 m
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Survey Findings
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Spend on food & drink compared with 5
previous years C/

Significantly less _ 12%

Slightly more - 8%

A lot more FZ%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q: Are you likely to spend more or less on food and drink (compared with previous years) in the run-up to Christmas this year?
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Spend on food & drink compared with =
previous years — by age group C/

@ A lot more

35-44 years 29% 17%

o Slightly more

@ About the same

O Slightly less

25-34 years 27% 10%

O Significantly less

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q: Are you likely to spend more or less on food and drink (compared with previous years) in the run-up to Christmas this year?
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