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Q. What age/gender are you? N=1005

Gender Age



Survey Findings



Q: Are you likely to spend more or less on food and drink (compared with previous years) in the run-up to Christmas this year? 
N = 1005

Spend on food & drink compared with 
previous years
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Q: Are you likely to spend more or less on food and drink (compared with previous years) in the run-up to Christmas this year? 
N = 1005

Spend on food & drink compared with 
previous years – by age group
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